


New advertising format scores big on
attention and uptake

The ‘Framelayer’ online ad format, recently introduced by IP Deutschland, has gone
down very well with RTL Now users.

Germany - 13 October 2009

Commercial breaks, familiar from television,
have long since become established in the
online realm, too. Here, they have a high
advertising impact without affecting how users
rate the content. These were the central
conclusions of a study presented by
IP Deutschland at the end of September 2009.

Over the past few weeks, RTL Group CEO
Gerhard Zeiler has repeatedly called on the TV
industry to think about additional products for
advertising customers. For instance, a sponsor
logo could be superimposed on shows like Got
Talent and Idols — akin to the channel logos that
are currently in place on screens.

In this spirit, the ad sales marketer
IP Deutschland keeps working to come up with
new interactive advertising formats. One
example is the ‘Framelayer’ — taking its cue
from split-screen advertising on TV, this marks
the first time that a full frame around the video
view is made available for the advertising
message online. Deutsche
Telekom was the first customer
to take advantage of this option
to give its T-Home product
‘Entertain’ a unique placement.

The ad was accompanied by a
survey of more than 400 RTL
Now visitors to ascertain the
advertising impact and
consumer uptake of the
Framelayer. Cookies were used
to measure whether each
respondent had actually been
exposed to the new advertising
format.

The results: the new
Framelayer went down very
well with RTL Now users. The
T-Home brand did very well

with the new advertising format, especially with
regard to the advertising recall. 60 per cent of
respondents indicated they had seen the
T-Home Framelayer.

T-Home also benefited from the high level of
acceptance enjoyed by advertising on
RTL Now in general and the new Framelayer in
particular: 71 per cent of users are for ads in
videos, because this allows the shows to be
offered free of charge. In addition, more than
two thirds of the users surveyed said that the
new advertising format was “a nice change” for
them, and nearly as many (65 per cent) liked
the creativity of the Framelayer.

In sum: the Framelayer is noteworthy for its
high degree of user attention and uptake. In the
months ahead, it will become a new standard
advertising format alongside the established
video ad formats — an interesting addition to the
advertising  options available through
IP Deutschland.

The Frame layer on RTLNow.de
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Vox Now IS a hit

Vox Now has quickly found a large and loyal
online viewership. IP Deutschland did a study
of why and how catch-up TV is used.

Non-linear, online viewing of TV

content has long since become
commonplace. Since the
beginning of 2007, RTLNow.de
— which is marketed by IP
Deutschland - offers users
nearly 80 per cent of all the
formats aired on RTL
Television. The steadily growing
demand made setting up a similar
site for Vox an obvious next step.

Launched on 1 July 2009, VoxNow.de has
quickly accumulated a large and loyal
viewership. In just three months, the platform
currently generates over 1.3 million video views
per month, and the number is rising steadily.
Nearly two thirds of its users already visit the
site more than once a week, and watch more
than two programmes during an average
session, with each programme lasting longer
than 24 minutes.

Based on a survey of some 1,200 Vox Now
users, the airtime marketer IP Deutschland has
now done some detailed research on the
motives and behaviour of online viewers. The
by far most-cited motive for watching
programmes online is to catch up on episodes
that were missed on television (67 per cent) —
hence the term “catch-up TV” has become the
common term used to describe sites such as
RTL Now and Vox Now.

Germany - 12 October 2009

While 48 per cent of the 21 Vox
formats surveyed were viewed
only on TV, 22 per cent are now
exclusively watched online.
The other 30 per cent
mentioned are viewed both on
television and online.

62 per cent of the visitors would
“absolutely” recommend the online
service — a score that indicates a very
high user satisfaction. And the advertising
acceptance rate is on target as well: The study
shows that 86 per cent of all Vox Now users
actually want advertising if this means they can
watch the videos for free.

VeX NowW

VoxNow.de
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Goodbye Deutschland

hundkatenmaus
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“An intelligent coaching
format”

Rach, der Restauranttester has won the
% Journalist Award of German Business in the
‘Business in Entertainment’ category.
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Gourmet chef Christian Rach

RTL Television’s real-life documentary format
has won the Ernst Schneider Award for its
‘Eis-Heidi’ episode, which centred on a snack
bar that offered schnitzels alongside ice cream,
and urgently needed a new concept.

Gourmet chef Christian Rach very successfully
helped ‘Eis-Heidi’ in September 2008 - an
average 5.93 million viewers watched that
particular episode, for a strong 23.4 per cent
share of the 14- to 49-year-old viewer market.
The current season of Rach, der
Restauranttester attracts up to 25.1 per cent of
young viewers (14 to 49).

Tom Sénger, RTL Head of Entertainment, Show
and Daytime, says: “Rach, der Restauranttester
is a format that combines high entertainment
value and popular success with real help and
credibility. We are delighted to receive the Ernst
Schneider Award 2009.”

Christian Knull, spokesman for the ‘Ernst
Schneider Award’ administered by the German
Chambers of Industry and Commerce:
“Rach, der Restauranttester is an intelligent
coaching format that communicates business
skills in a vibrant, entertaining way.”

Germany - 9 October 2009

In all, more than 1,000 items were submitted for
the ‘Ernst Schneider Award 2009’, of which 250
were TV programmes and nearly 50 in the
‘Business in  Entertainment’ category.
RTLl's Rach, der Restauranttester was also
nominated for the German TV Award and the
Golden Camera and won the Bavarian TV
Award in 2009.

RTL will air the last episode of the current
season on 12 October 2009. The next episodes
are scheduled for broadcast from January
2010.

Rach at the restaurant Eis-Heidi



Since 2007, Lies mir vor! (Read to me!) has
been the motto of the campaign jointly
organised by Super RTLs preschool brand
Toggolino and the Stiftung Lesen. It involves TV
and online ads to get parents and children
excited about reading out loud and listening to
stories. As last year, the campaign will receive
celebrity support from RTL’s editor-in-chief and
anchorman Peter Kloeppel, who will be at the
Gerhard Ludwig bookstore in Cologne’s main
train station from 15:00 on 16 November to
read aloud from children’s books, followed by
an autograph session.

Claude Schmit, Managing Director of
Super RTL, says: “We know how important it is
for children to spend time with books and
acquire reading skills. We are using our
strengths as a TV channel with high reach and
strong uptake among children to promote
reading with TV commercials and campaigns.
As a member of the Stiftung Lesen foundation,
we want to help ensure that books become a
fixture in the lives of children again.”
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Read to mel

Super RTL and the Stiftung Lesen (the German
Reading Foundation) encourage parents to read

out loud more - once again with celebrity

support by Peter Kloeppel.

Germany - 9 October 2009

The Read to me! campaign aims to
build awareness among parents
for the idea of reading out loud to
their children. Reading to children
fuels their imagination, expands
their vocabulary and promotes
children’s reading skills from a
very early age. Parents are invited
to visit Toggolino.de for
comprehensive information about the
campaign, along with a guide — and a
chance to browse the books of the
participating publishing companies with their
children, pick their favourite book, and win a
weekend trip.

The five most popular titles will be included -
along with a selection of other books - in the
50 read-out-loud kits that Super RTL will be
distributing to children in SOS Children’s
Villages.
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The genius of funk,
live on RTL

In a worldwide exclusive performance, Prince
played a mini-concert in the RTL Radio France
studios.

France - 13 October 2009

Last Sunday Prince was under the splendid
glass roof of the Grand Palais for two
impromptu concerts partnered by RTL Radio.
Known for his (good) surprises, Prince gave an
additional mini-concert on Monday in the
Grand Studio at RTL’s premises, rue Bayard.
This almost private showcase delighted some
one hundred fans. Prince had earlier given an
interview to RTL journalist Anthony Martin,
which was broadcast the following day during
the show Laissez-vous tenter.

Prince announced last week his upcoming All
Day, All Night concerts after falling under the
spell of the Grand Palais while attending the
Chanel show at Fashion Week. These two
exceptional concerts were organised in
partnership with RTL Radio France. In his 30-
year career, Prince, who is a genius with
instruments and arrangements, has released
some 40 albums and has sold hundreds of
millions of records. A multi-faceted singer,
Prince continues to surprise his fans with his
changing musical styles and his exceptional
talents as a showman on stage.

Prince - a unique performer
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Honour, Values, Bikers...

Sons of Anarchy, a new action-packed series about the exploits of a gang of bikers
on Harley-Davidsons, exploded onto the screen of M6, and instantly drew 2.2 million

viewers, making it the number 2 channel with the entire public.
France - 9 October 2009
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A lobby for children and families

Super RTL has published a new book on the situation of families in Germany.

A reassuring book that makes a plea for “attention instead of aimless action”.
Germany - 12 October 2009

SRIL

=]

Shedding some light on pensions

The Belgian radio station dedicated one full day to give its listeners some help on the

topic of pensions with a special entitled SOS Pensions.
Belgium - 12 October 2009

Audiences on the rise

The DTT flagship channel of Groupe M6 has scored its highest rating for the week

ever while big sister M6 drew record audiences during last weekend.
France - 13 October 2009
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Zinedine Zidane meeting Bixente Lizarazu

It’s a rare moment in radio and an exclusive RTL Radio France interview: Zinedine
Zidane, in person, was the special guest on the sport show Club Liza on Monday

evening.
France - 14 October 2009
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Croatian kitchen nightmares

Every Thursday, RTL Televizija will broadcast its all-new cooking show called

Jezikova Juha, based on the British format Ramsay’s Kitchen Nightmares.
Croatia - 15 October 2009
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A win-win offer

M6 Publicité launches its new “match bonus” offer on Girondins TV, based on the

sports results of the Girondins de Bordeaux football club.
France - 15 October 2009
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FREMANTLEMEDlA@I

People News

Gert Verpeet

Belgium - 9 October 2009

FremantleMedia has appointed Gert Verpeet as
Managing Director of FremantleMedia Belgium.

Gert Verpeet will be responsible for all
FremantleMedia production operations in the
country, as well as for developing existing and
new strategic relationships with both broadcast
and non-broadcast partners in Belgium’s
French-speaking and Flemish markets. He will
be particularly focused on the unique
co-production opportunities with companies in
both France and the WNetherlands, made
available by Belgium’s position as a
multi-lingual territory.
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Gert Verpeet
Monica Galer, Head of FremantleMedia,
Northern and Southern Europe, said: “I am
extremely excited to have Gert as our
Managing Director at FremantleMedia Belgium.
He has been acting in the role on an interim
basis since July and has done a fantastic job,
particularly in extending FremantleMedia’s
presence in Belgium’s French-speaking market.
We believe that Gert is the perfect choice to
enliven co-productions between Belgium, the
Netherlands and France and will help the
company bring inspiring entertainment for both
French and Flemish audiences within Belgium.”

Gert has a wealth of experience in
programming, production, sales and strategy.
During his career with FremantleMedia he has
worked as a producer of /dols in Belgium and
has subsequently held a number of positions
including Creative Director of FremantleMedia
Belgium. Most recently, he has overseen the
groundbreaking introduction of a French-
language version of The Farmer Wants A Wife
for the Belgian market, which will launch on
RTL-TVI on 25 October, joining the Flemish
version which airs on VTN.
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