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The German TV market in April
Mediengruppe RTL Deutschland’s channels attracted 36.2 per cent of the audience 
market in April, putting them well ahead of the channels in the ProSiebenSat1 group, 
which scored 31.5 per cent. Vox recorded the best April market shares ever.
Germany - 3 May 2010

Running strong
M6 reported a total audience share of 10.4 per cent in April 2010, and record figures 
in every type of programming. W9 scored a total audience share of 3.0 per cent  
nationwide – its biggest audience ever. 
France - 4 May 2010

New ratings highs 
RTL Nederland attracted 34.5 per cent of the viewer market in April 2010, the best 
market share recorded for the month of April since 1999. RTL 4 increased its April  
audience share by 9 per cent year-on-year. Also, RTL 7 increased its share of its  
target market – men aged 20 to 49 – by 12.5 per cent to 7.2 per cent. 
Netherlands - 6 May 2010

One record after another for RTL-TVI
Belgian channel RTL-TVI has posted its best month of April for audiences since 1997. 
Belgium - 5 May 2010

Coming to the Philippines
�4�A�K�E���-�E���/�U�T��was launched last week on the GMA Network in the Philippines. 
Singapore - 5 May 2010

Bringing books to life
Under the heading �-�I�T���2�4�,���"�Ô�C�H�E�R���E�R�L�E�B�E�N (RTL brings books to life), RTL Interactive 
and the publisher Bastei Lübbe turn books into special experiences for book-lovers. 
Germany - 3 May 2010

Free text messages in exchange for ads
M6 Mobile and Orange launch the innovative new “TooBenef” prepaid card. Users will 
be able to send SMS for free if they agree to receive advertising.
France - 4 May 2010
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People

Changes at  
RTL Interactive
Germany - 4 May 2010

Ute Henzgen and Christian Nienaber are taking 
on new tasks at RTL Interactive.

Ute Henzgen, 36, has been appointed the 
new Head of Sales & Cooperation Manage-
ment, effective immediately. She succeeds 
Michele Arcaro, who would like to tackle a new  
professional challenge. The Sales & Coop-
eration Management Team in RTL Interactive’s  
Online / Mobile / Teletext department works 
closely with IP Deutschland to ensure optimum 
marketing options, cooperation agreements 
and individual advertising integrations for 
partners in RTL Interactive’s sites while also 
managing its advertising inventory. Henzgen  
previously served as a department  
Head, successfully building the Online / Mobile /
Teletext unit in Business Relations.

Christian Nienaber, 36, has been appointed to 
the newly created position Head of Video-on-
Demand, in which he will from now on supervise 
the RTLNow and VoxNow sites. He and his team 
are also in charge of encoding and making avail-
able other professionally produced video content 
in RTL Interactive’s Internet portfolio, such as  
webclips by the channels RTL Television 
and Vox. A business management graduate,  
Nienaber has long years of experience and  
extensive expertise in the TV sector. After  
several years working for RTL Creation, he 
joined RTL Interactive in 2005, starting as a  
Marketing Manager and eventually rising to  
become a project manager in the business  

development department, where his responsibili-
ties included the IPTV department. In early 2008 
Nienaber, then Head of the Video-on-Demand 
and Video Production department, took on the 
management of the RTLNow.de site, which he 
built into one of the leading services of its kind 
in Germany, and which scored a new record in 
March when it generated 16 million video views. 
In July 2009, his team partnered with Vox to 
launch the service VoxNow.de, the Cologne TV 
channel’s video-on-demand service.

“Video content are a use driver on the Internet. 
In tandem with intensive TV usage, time-shifted 
viewing of TV content via video-on-demand is 
also steadily increasing, be it in the shape of short 
webclips or entire shows and series, and is thus 
becoming more and more important. We have 
responded to this development by creating a new 
position specifically for video-on-demand,” says 
Matthias Büchs, Head of Online / Mobile / Teletext 
and a member of the RTL Interactive manage-
ment board, adding: “Ute Henzgen and Christian 
Nienaber possess outstanding expertise and 
high competencies. I am pleased that we have 
found the perfect people for these two positions, 
two bona fide media experts, in our own ranks.  
I thank Michele Arcaro for his excellent work over 
the past two years. In a difficult economy and 
working closely with IP Deutschland he made a 
significant contribution to growing the company’s 
revenue. I wish him all the best and absolute 
success with his new career challenge.

Ute Henzgen Christian Nienaber
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