
Entertain. Inform. Engage.
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Highlights
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Success across all three strategic pillars

3

Margin up

Content

Â FremantleMedia back on 

growth track 

Â High-end drama slate 

proving successful

Revenue up

Digital

Â Global growth in ad tech and 

multi-channel networks

Â Digital revenue reaches ú670m

EBITA up

Broadcast

Â Record year for MG RTL in 

Germany and Groupe M6 in 

France

Â TV advertising indispensable 

for brand building

+ú68m +7.3% +32%



19.3%

EBITA Margin

19.3%

EBITA Margin

4

ú3.00
Ordinary dividend 

Highlights
Record results in 2016

ú6,237 million
Revenue

ú1,205 million
EBITA

ú720 million
Net profit

+3.4%

+3.3%
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Global force in total video: engaging Millennials
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26bn
views per month

Source: Internal figures, monthly views for Q4/2016 

+162% 

YoY

20m
subscribers on 

one single talent  

85,000
creators

# 1 worldwide

500m
social followers

6,500
creators

350m
social followers

1,200
creators

# 1 fashion

# 1 in Europe

Owned
assets

Engagement 
metrics

Number
of creators

New 
launches
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Digital: a very dynamic third strategic pillar

Source: Internal figures 

DIGITAL REVENUE

In úmillion

Advertising

Non-advertising

4.0% 10.7%% of total RTL Group revenue
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2013 2014 2015 2016

233
295

508

670

Digital 

revenue goal 

achieved 

earlier than 

expected!

Targeting at least 15% in 

the next 3-5 years

2.9x
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Platform revenue: well-established revenue stream

1) Platform revenue defined as revenue generated across all pay platforms (cable, satellite, IPTV) including subscription and re-transmission fees

2015 2016

RTL GROUP PLATFORM REVENUE

In úmillion1)

248

281

HD SUBSCRIBERS, GERMANY

In million

2015 2016

6.2

7.2

7

+16.1%HD channels

Thematic 

channels

VOD
on managed platforms

+13.3%
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Revenue mix: highly diversified

1.) Others include home shopping, merchandising, e-commerce, technical services... 

RTL GROUP 2016 REVENUE SPLIT

In %

8

48.0

4.1
4.5

21.2

10.7

11.5

ú6.2 bn

TV advertising

Radio advertising

Platform revenue

Other1)

Digital

Content

Other revenue

TV advertising 

53%

48%

DEPENDENCY FROM TV ADVERTISING

55%
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Revenue and EBITA reaching new all-time highs
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+3.3%1,205

EBITA

In úmillion

2007 2011 2016

898
1,000

REVENUE

In úmillion

2007 2011 2016

5,707 5,765
6,000

+3.4%6,237

5,707
898



Group Strategy
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Redefining óTVô to óTotal Videoô
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Nurture

LINEAR

Family of channels    

strong and profitable

Expand

NON-LINEAR

Usage growing fast, 

business models still 

evolving

Grow

CONTENT

Content remains key 

especially when exclusive, 

live or local

Scale

TECH & DATA

Tech & data are critical 

for video monetisation

Total 

Video

Total 

Video
Total 

Video
TV
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Review of results 31 December 2016
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Revenue, EBITA and EBITDA at record levels

12

In úmillion

Full-year to 

December 2016

Full-year to 

December 2015

Per cent

change

Revenue 6,237 6,029 +3.4

Underlying revenue 6,202 6,020 +3.0

Operating cost base 5,209 4,964 +4.9

EBITA

EBITA margin (%)

1,205

19.3

1,167

19.4

+3.3

EBITDA 1,411 1,360 +3.8

EBITDA margin (%) 22.6 22.6

Net debt (576) (671)

Net debt EBITDA ratio at end of year 0.41 0.49

Highest organic revenue growth since 2010



Review of results 31 December 2016
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Lower net profit mostly due to higher tax expense
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In úmillion

Full-year to 

December 2016

Full-year to 

December 2015

Per cent

change

EBITA 1,205 1,167 +3.3

Amortisation and impairment of fair value adjustments on acquisitions of 

subsidiaries and re-measurement of earn-out arrangements
(14) 4

Gain from sale of investments and re-measurement to fair value of       

pre-existing interest in acquire
6 4

Net financial expense (18) (12)

Income tax expense (363) (300)

Profit for the year 816 863 (5.4)

Attributable to:

RTL Group shareholders 720 789 (8.7)



Review of results 31 December 2016

14

Significantly higher cash generation

In úmillion

Full-year to 

December 2016

Full-year to 

December 2015

Net cash flow from operating activities 1,106 983

Add: Income tax paid 267 238

Less: Acquisition of assets, net (210) (207)

Equals: Reported free cash flow (FCF) 1,163 1,014

Acquisition and disposal of subsidiaries and JVs, net of cash acquired (60) (82)

Other financial assets (deposit excluded), net (23) 17

Net interest (12) (15)

Transactions with non controlling interests & treasury shares (17) (3)

Income tax paid (267) (238)

Dividends paid (689) (766)

Cash generated / (used) 95 (73)

EBITA 1,205 1,167

EBITA conversion (FCF/EBITA) 97% 87%



Review of results 31 December 2016
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Attractive dividend yield

1) Based on total share capital less treasury shares held by the Group

2) Ordinary dividend, absolute amount / adjusted net result

3) Including ú1.00 interim dividend and based on average share price in 2016 (ú73.68)

In úmillion

Full-year to 

December 2016

Profit for the year attributable to RTL Group shareholders 720

Adjustments for:

Contract termination M6 Mobile (21)

Adjusted net result 699

Ordinary dividend, in úper share 3.00

Ordinary dividend, absolute amount1) 461

Dividend payout, in %2) 66%
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#1TV FAMILY 
IN GERMANY


