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CEO Statement: Embracing
Independence and diversity

At RTL, the focus of our responsibility commitment has always
been to embrace independence and diversity in our people, our
content and our businesses.

Being a provider of information and entertainment for millions of
people carries a great responsibility.

To understand which CR topics are most important for RTL
EhéekHoer 1TkoOOaiil Na hadabuén Ef CaU
stakeholders to help us identify our key priorities as follows:

A Content

OPlJahbPE

A Social & Society (with a particular focus on diversity)

A Climate change

Despite making good progress in these three areas in recent
years, we continue to pursue ambitious goals. In the following
presentation | invite you to read more about our current initiatives
and future aspirations.

Thomas Rabe, CEO of RTL Group


https://company.rtl.com/en/responsibility/content/
https://company.rtl.com/en/responsibility/social-society/
https://company.rtl.com/en/responsibility/climate-change/
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ESG improvements are trending
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AAA (highest) to CCC (lowest)

A+ (excellent) to D- (poor)

Based on risk exposure, 0100 (0-10
negl, 16 20 low, 20-30 med, 30-40
high, 40+ severe)

A (highest) to D- (lowest)

100 (highest) to 0 (lowest)

100 (highest) to O (lowest)

20% of companies rate BBB while
53% are rated below and 27%
rank better

Relative performance is 2 (on a scale
from 1- 10 while 1 marks the
highest and 10 the lowest

relative performance)

Media Industry: 25/282
Broadcasting Subindustry: 5/67

Regional and branch average
is C in Europe

Rank in Sector: 10/29
Rank in Region: 408/1622

RTL Group: 3.3
Broadcasting and Entertainment
sector average: 2.5
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Our role In society

Our commitment to our
dEOD TIDECadéecuUanh

Viewers, listeners and
digital users

Advertisers

Communities and charities
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b #RTLcares

Climate change
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We create and share stories that entertain,
inform, and engage audiences around the world.

We embrace independence and diversity
in our people, our content and our businesses.

We are committed to protecting the environment
and becoming carbon neutral by 2030.



RTL Groupfocuses
on three areashb

Social &

Content Society

Responsibility

Climate change

We reqgularly review our priorities by
surveying our internal and external
stakeholders and incorporating the results
In our responsibility strategy.

Based on the lastrelevance analysis held
in late 2020, three strategic fields of action
were rated as particularly relevant for RTL.



b divided by eight sub-topics
and mandatory Issues

Mandatory aspects 3

m Diversity of people

and content

§ Human rights
(Editorial independence)

}L'. Employee matters

Learning, fair working
conditions, health

Anti - corruption and
anti - bribery

Aligned with
v
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dgoN®  Social matters
“, Content responsibility,
community investment

@ Environmental
matters

elevance matrix

1Various environmental topics have been pooled
2Including digital media literacy
3In accordance with EU Directive 2014/95/EU



