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NON-FINANCIAL INFORMATION
C OR PO R AT E R E SP ON SIBILITY (CR)
RTL Group believes that CR adds value not only to the
societies and communities it serves, but also to the
Group and its businesses. Acting responsibly and
sustainably enhances the Group’s ability to remain
successful in the future.
CR is integral to the Group’s mission. The Mission
Statement defines what the Group does, what it
stands for and how employees communicate – both
with the outside world and with each other. At the
heart of RTL Group’s guiding principles and values is a
commitment to embrace independence and diversity
in its people, content and businesses.
Following the reorganisation of the Group’s Corporate
Centre in 2019, RTL Group will redefine its CR
organisation in the first half of 2020. As part of this reevaluation it has been decided to discontinue
publishing the Group’s own Non-financial Statement.
The information of the Combined Non-Financial
Statement compliant with the European Directive
2014/95/EU and provisions by the law of 23 July 2016
regarding the publication of non-financial and diversity
information in Luxembourg – can be found in the
Annual Report of our majority shareholder Bertelsmann
SE & Co KGaA. Further information on RTL Group’s
non-financial information can also be found in
the GRI reporting of Bertelsmann SE & Co KGaA on
Bertelsmann.com.

The RTL Group CR Network, created several years
ago and consisting of CR representatives from the
Group’s profit centres, meets annually to serve as a
best-practice and knowledge-sharing platform.
This summary non-financial document covers the
key information of the following relevant subjects:
editorial independence, employees, diversity, society,
intellectual property and copyright, information
security, data protection and privacy, anti-corruption
and anti-bribery, human rights and environment.
RTL Group’s CR activities focus primarily on the
following issues: editorial independence, diversity,
community investment, content responsibility,
learning, and fair working conditions. These issues
were identified in a materiality analysis conducted in
2017 in close consultation with Bertelsmann. Although
the analysis did not deem environmental and climate
protection to be among the most material issues for
RTL Group, the Group is nevertheless strongly
committed to this issue. In 2020, the current relevance
analysis will be reviewed and updated in close
collaboration with Bertelsmann.
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EDI TORI AL I NDEP ENDENC E
RTL Group’s broadcasting and news reporting are
founded on editorial and journalistic independence.
RTL Group’s commitment to impartiality, responsibility
and other core journalistic principles is articulated in its
Newsroom Guidelines. Maintaining audience trust has
become even more important in an era when news
organisations and tech platforms have been accused
of publishing misleading stories, and when individuals,
radical political movements and even hostile powers
post fake news on social networks to sow discord.
For RTL Group, independence means being able to
provide news and information without compromising
its journalistic principles and balanced position. Local
CEOs act as publishers and thus are not involved
in producing content. In each news organisation,
editors-in-chief apply rigorous ethical standards
and ensure compliance with local guidelines, which
gives the Group’s journalists the freedom to express a
range of opinions, reflecting society’s diversity and
supporting democracy.
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E M P L OYE E S
RTL Group has a diverse audience and therefore needs
to be a diverse and creative business. In 2019, the
Group had an average of 10,747 full-time employees
(16,264 headcount, including permanent and temporary
employees) in more than 30 countries worldwide. They
range from producers and finance professionals to
journalists and digital technology experts.
RTL Group strives to be an employer of choice, one that
attracts and retains the best talent. The objective is to
equip employees with the skills and attitudes they need
to confidently address the company’s current and future
challenges. The Group does this by offering training
programmes and individual coaching in a wide range of
subjects, from strategy and leadership to digital skills
and health and well-being. It reviews and, if necessary,
adjusts its training catalogue on an ongoing basis.
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RTL Group’s corporate culture is founded on creativity
and entrepreneurship. The Group strives to ensure
that all employees receive fair recognition, treatment
and opportunities and is committed to fair and genderblind pay. The same applies to the remuneration of
freelancers and temporary staff, ensuring that such
employment relationships do not compromise or
circumvent employee rights. The Group also strives to
support flexible working arrangements.
D IVERSITY
RTL Group’s commitment to diversity is embedded in
its processes and articulated in its corporate principles.
The cornerstone is a Diversity Statement which
unequivocally affirms the pledge to promote diversity
and ensure equal opportunity throughout RTL Group. It
sets guidelines and qualitative ambitions for the
diversity of the Group’s people, content and businesses.
RTL Group is committed to making every level of the
organisation more diverse with regard to nationality,
gender, age, ethnicity, religion and socio-economic
background. The Group places a special emphasis on
gender diversity. Although RTL Group’s workforce as
a whole is balanced by gender (with 52 per cent men
and 48 per cent women at the end of 2019), in
management positions men outnumber women by a
wide margin. At the end of 2019, women accounted
for 22 per cent of top management positions, and 20
per cent of senior management positions37.
RTL Group’s long-term ambition is for women and
men to be represented equally across all management
positions. In 2019, RTL Group’s Executive Committee
reviewed the Group’s objectives and set the following
quantitative targets for 2021: to increase the ratio of
women in top and senior management positions to at
least one third (21 per cent at the end of 2019). The
Group reports on its progress towards these diversity
targets each year.
The issue and importance of diversity is also reflected
in the content the Group produces. The millions of
people who turn to RTL Group each day for the latest
local, national and international news need a source
they can trust. RTL Group therefore maintains a
journalistic balance that reflects the diverse opinions of
the societies it serves. The same commitment to
diversity applies to the Group’s entertainment
programming: it is essential for RTL Group to create
formats for a wide range of audiences across all
platforms. Content needs to be as representative as
possible of the diversity of society, so that many
different segments of society can identify with it.

S O C IE T Y
RTL Group is a leading media organisation and
broadcaster and, as such, has social responsibilities
to the communities and audiences it serves. These
responsibilities are particularly serious with regard to
children and young people. The Group complies fully
with all child-protection laws and also ensures that its
programming is suitable for children or is broadcast
when they are unlikely to be viewing. In addition,
RTL Group strives to give back to its communities by
using its high profile to raise public awareness of, and
funds for, important social issues, particularly those
that might otherwise receive less coverage or funding.
As part of the Group’s support of worthy causes, it
provides free airtime worth several million euros to
charities or non-profit organisations, to enable them to
raise awareness of their cause. In addition, RTL Group
donates significant amounts of money to numerous
charitable initiatives and corporate foundations.
Finally, RTL Group’s flagship events broadcast
in 2019 (Télévie in Belgium and Luxembourg;
RTL
Spendenmarathon
in
Germany)
raised
€ 24,806,880 for charity (2018: € 23,064,207).
IN T E L L E C T U A L P R O P E RT Y A N D C O P YR IG H T
RTL Group’s primary mission is to invest in high-quality
entertainment programmes, fiction, drama, news and
sports, and to attract new creative talent who can help
the Group contribute to a vibrant, creative, innovative
and diverse media landscape. Strong intellectual
property rights are the foundation of RTL Group’s
business, and that of creators and rights holders.
RTL Group’s Code of Conduct and Information
Security Policy set a high standard for the protection
of intellectual property. All employees are expected to
comply with copyright laws and licensing agreements
and to put in place appropriate security practices
(password protection, approved technology and
licensed software) to protect intellectual property.
Sharing, downloading or exchanging copyrighted files
without appropriate permission is prohibited.
IN F O R M AT IO N S E C U R IT Y, DATA P R OT E C T IO N
A N D P R IVA C Y
RTL Group collects, retains, uses and transmits the
personal data of customers, employees and third
parties with great care, and has developed a framework
of policies and internal controls in order to adapt to,
and comply with, applicable laws and regulations.
Neglecting information security (IS) challenges would
jeopardise RTL Group’s businesses. The risks include
data loss, identity theft, unauthorised access or
copyright infringement. These, in turn, could put the
Group in breach of contract, harm its reputation,
impede its operations or cause financial loss.

37 Top management generally
encompasses the members of
the Executive Committee, the
CEOs of the business units
and their direct Management
Board members and the
Executive Vice Presidents of
RTL Group’s Corporate Centre.
Senior management generally
encompasses the Managing
Directors of the businesses at
each business unit, the heads
of the business units’
departments and the Senior
Vice Presidents of
RTL Group’s Corporate Centre
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In 2014, RTL Group established a revised Group-wide
framework of structured roles for the organisation and
governance of IT and IS. RTL Group’s IT Governance
Committee (ITGCo), is responsible for ensuring the
Group adopts a thorough and structured approach to
IT. The ITGCo is required by RTL Group’s Executive
Committee to take decisions on all IT-related issues,
including the design of Group-wide IT strategy,
governance, IT and IS policies, and the definition and
monitoring of Group-wide IT initiatives and projects.
As stated in the RTL Group IT Guidelines, each business
unit has defined IT roles and responsibilities. These
include Business Unit Information Security Officers, who
are responsible for ensuring the implementation of IT
policies and the continuous monitoring of cyber security
risks, and License Compliance Managers, who oversee
compliance with software licenses. In March 2018,
RTL Group adopted a privacy and general data
protection policy that defines the principles and
organisational framework needed to comply with GDPR.
This guidance enables the business units to ensure that
their affiliated companies comply with the regulations.
ANTI -C ORR U P TI ON AND ANTI - B R IB E RY
RTL Group is aware that the foundation for lasting
business success is built on integrity and
trustworthiness, and has zero tolerance of any form of
illegal or unethical conduct. Violating laws and
regulations – including those relating to bribery and
corruption – is not consistent with RTL Group’s values
and could damage the Group. Non-compliance could
harm the Group’s reputation, result in significant fines,
endanger its business success and expose its people
to criminal or civil prosecution.
The Compliance department provides Group-wide
support on anti-corruption, anti-bribery, and other
compliance-related matters. In addition to centralised
management by the Compliance department,
each business unit has a Compliance Responsible
in charge of addressing compliance issues,
including anti-corruption.
For information about RTL Group’s Audit Committee
please see pages 79 to 80 of RTL Group’s
Annual Report.
Representatives of RTL Group management sit on the
RTL Group Corporate Compliance Committee. The
committee, which is chaired by RTL Group’s Chief
Financial Officer, is responsible for monitoring
compliance activities, promoting ethical conduct and
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fighting corruption and bribery. It is kept informed
about ongoing compliance cases and the measures
taken to prevent compliance violations.
The RTL Group Anti-Corruption Policy is the Group’s
principal policy for fighting corruption. It outlines rules
and procedures for conducting business in accordance
with anti-corruption laws and Group principles.
H U M A N R IG H T S
Respect for human rights is a vital part of RTL Group’s
Code of Conduct, which includes a decision-making
guide that clarifies how to comply with the company’s
standards in case of doubt. The Group’s commitment
to responsible and ethical business practices extends
to its business partners. In 2017, RTL Group
established the RTL Group Business Partner Principles,
which sets minimum standards for responsible
business relationships. To report suspected human
rights violations or unethical practices, employees and
third parties can contact RTL Group’s compliance
reporting channels (directly or through a web-based
reporting platform) or an independent ombudsperson.
In all cases, they may do so anonymously.
E N V IR O N M E N T
RTL Group is a media company with no industrial
operations and therefore does not consume significant
amounts of raw materials or fossil fuel and is not a
major polluter. The Group is mindful that resource
conservation and climate protection are key challenges
for the 21st century. For this reason – together with
employees and in dialogue with various stakeholders
– RTL Group is committed to minimising its impact on
the environment, by reducing its energy use and its
direct and indirect greenhouse gas (GHG) emissions. It
codified this commitment in February 2018 by issuing
its first Environmental Statement.
RTL Group has measured and published its carbon
footprint since 2008. Serving as the key indicator for
evaluating and continually improving the Group’s
climate performance, it was formerly calculated on the
basis of each country’s average energy mix. To
improve data quality, since 2017 it has been calculated
on the basis of the emissions associated with the
Group’s individual electricity supply contracts.
At the beginning of 2020, RTL Group decided to
become carbon neutral by 2030.
For RTL Group’s environmental indicators according
to GRI standards please visit RTLGroup.com.

